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3 Potential directions
for the Perfect Day brand.

GOAL FOR TODAY

- Discuss the merits of each

- Align around criteria for a single idea
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Themes from our last session

that inspired us:

An optimistic
vision

Our vision is to create the most
perfect food (and beyond) we
bring a unique sense of joy and
possibility to this - rather than
simply a mentality of solving
problems.

Zeus Jones

The human
ingredient

We don't simply combine the best
from the animal and plant world -
there is a unique contribution we

make - a human contribution.

A quest for
perfection

"Perfect" isn't something to brush
aside or place as a label on the
brand - there's power in
embracing it and the ambition it
describes.



Zeus Jones

JOB TO BE DONE

Create a category

Become the referent

Cast a halo for products

Connect emotionally

DESCRIPTION

Communicate that we can and
should expect more from our
food

Be iconic and representative
of the category

Deliver a series of consistent,
valuable attributes that cross
all potential categories

Engage and enlist people to
come along on your journey

and root for your success

FOR PEOPLE

De-position others and
reframe the consideration

criteria

Convey the absolute best
quality within this new
category

Build pre-demand for PD entry
into categories

Help people see your actions
as progress towards an ideal

FOR PARTNERS

Convey scale and unlimited
potential

Claim and solidify leadership
beyond scale

Deliver branding & marketing
efficiency to UC and partners

Make them see your future is
inevitable

EVALUATION FRAMEWORK



Direction I:
Future Perfect

EEEEEEEEEEEEEEEEEEEEEEEE



“Imagining this future and making it
happen — that is the process of literally
reverse-engineering the future.”

- “Why Optimism and Creativity (Not Doom) Will Save the Planet™ Katie Patrick

FUTURE PERFECT
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Direction 1;: Future Perfect

Surreal. Palpable. Playful.

EEEEEEEEEEEEEEEEEEEEEEEE



Zeus Jones

We don't just think a better world is possible, we know a better
world is inevitable. We choose creativity over cynicism, possibility
over problem-solving. Because pessimism is not pragmatism.
Backed by technology, fueled by optimism, we make the brightest
future a reality: something you can see on a shelf, hold in your
hands, taste with a spoon. Living it is believing it.

Perfect Day is a vision made real. It's the future, perfect.

FUTURE PERFECT
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Hope backed by action and creation.
Future ; i

Pe rfe Ct |S Reconsidering the world around you.
a bO Ut o= Optimism as common sense.

Zeus Jones FUTURE PERFECT | 11



Direction 2:
Human-perfected
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The one thing that is our greatest achievement - bigger than
any of our scientific discoveries - is our self-awareness, our
ability to stand and look at ourselves and see what we're doing
and decide if this is who and what we want to be. What kind of
species do we want to be? What kind of planet do we want?

“Human Ingenuity Can Fix Past Mistakes and Shape the Future” Simon Worral

Zeus Jones HUMAN-PERFECTED | 13



Direction 2: Human-perfected

Emotive. Awe-Inspiring.
Harmonious.
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Zeus Jones

Our world tells us that humans do the wrong thing, while nature
always gets it right. But we believe that humans can do the right
thing...the best thing, even. Because a little emotion can turn chaos
into curiosity and a little heart can turn the mundane into magic.
Perfect Day is what happens when the best of nature meets the
best of human ingenuity— not to exploit, but to explore. To create
something entirely new.

It’s nature-borne, human-perfected.

HUMAN-PERFECTED
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Creativity as a uniquely human
ability.

Human-perfected
IS about...

Humans enhancing nature.

Bringing to food everything that
humanity has to offer: purpose, a
mission, inspiration.

Zeus Jones HUMAN-PERFECTED | 17



Direction 3:
Complete Perfection
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“Kodawari ( Z 21 !) in Japanese) means the pursuit of

perfection...It is your personal standard, and it is how you
foster self-respect. While you appreciate the beauty it
creates along the way, you also realize that you never fully
arrive anywhere.”

Exploring Kodawari Blog

Zeus Jones COMPLETE PERFECTION | 19



Direction 3: Complete Perfection

Craftsmanlike. Focused.
Full of Wonder.
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Zeus Jones

To us, progress is a process. A pursuit with no end, a climb with no
summit. And that’s the point. We believe in the beauty that comes
out of doing the right thing just because it’s the right thing to do.
We see a future where we do better for the sake of it. Where
humankind is more human and more kind. That’s perfection in an
imperfect world.

Perfect Day is the love of a journey, not completion. It’s the quest
that gives us meaning.

COMPLETE PERFECTION
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Forward movement.

Complete Perfection Fulfilment
|S a bO Ut - Food that only makes you feel good—

it tastes good, it nourishes your body,
It eases your conscience, it inspires
youl.

Zeus Jones COMPLETE PERFECTION | 23



Future Perfect

02.
I

Human-perfected

Complete Perfection

Our vision is to create the most
perfect food (and beyond) we bring a
unique sense of joy and possibility to
this - rather than simply a mentality of
solving problems.

We don't simply combine the best from
the animal and plant world - there is a
unique contribution we make - a
human contribution.

"Perfect" isn't something to brush
aside or place as a label on the brand -
there's power in embracing it and the
ambition it describes.

SURREAL, PALPABLE, PLAYFUL

EMOTIVE, AWE-INSPIRING, HARMONIOUS

CRAFTSMANLIKE, FOCUSED, FULL OF WONDER

TERRITORIES | 24



Zeus Jones

JOB TO BE DONE

Create a category

Become the referent

Cast a halo for products

Connect emotionally

DESCRIPTION

Communicate that we can and
should expect more from our
food

Be iconic and representative
of the category

Deliver a series of consistent,
valuable attributes that cross
all potential categories

Engage and enlist people to
come along on your journey

and root for your success

FOR PEOPLE

De-position others and
reframe the consideration

criteria

Convey the absolute best
quality within this new
category

Build pre-demand for PD entry
into categories

Help people see your actions
as progress towards an ideal

FOR PARTNERS

Convey scale and unlimited
potential

Claim and solidify leadership
beyond scale

Deliver branding & marketing
efficiency to UC and partners

Make them see your future is
inevitable

EVALUATION FRAMEWORK
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Thank you —

MEET

Athena
Jones

A playground for uncommon wisdom.

Created by Zeus Jones.

Explore —

S
Zf/ U‘S 2429 Nicollet Ave. T: #1612 279 1400
Jones Minneapolis, Minnesota 55404 hello@zeusjones.com
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